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Business Management and Technology Discussion
Trending Topic: Business Growth Strategies
	Strategies for growth in business, sometimes known as, growth planning are inherent business undertakings, which enable owners to track and plan expansions within the business. Driven by competition and digital disruption among other variables, growth strategies allow businesses the opportunity to focus their resources to adapt to change. Businesses develop growth strategies due to external factors such as intense competition leading to lack of sales, and internal strife such as poorly structured management. As such, these strategies are essential in ensuring the consistent progress of the business despite dynamic consumer patterns. A typical growth plan contains pertinent elements that bring value to the customers. Strategies entail setting up business goals, which eventually lead to appropriate tactics that are necessary to bring about growth. For more mature small businesses, this is the market development phase and is highly critical to the success of any start up. 
Trending Topic Links
	There are numerous literatures on business growth strategies within the internet and in various institutional and governmental libraries. These communications discuss both the theoretical and practical aspects of growth strategies in business. Here are some examples of links to such discussions. 
Link to online news article: https://www.entrepreneur.com/slideshow/299772#1
Link to tweet: https://twitter.com/thesocialite__/status/965630588446179329
Link to Wiki Entry: https://en.wikipedia.org/wiki/Growth_planning
Link to scholarly article: https://papers.ssrn.com/sol3/papers.cfm?abstract_id=1504517
Questions
1. Who is the intended audience for each of the communications?
	The online news article is intended not for the highly educated and business oriented mind, but for a general audience. According to the Wiki entry, business growth focusses on key revenue drivers: the customers ("Growth planning", 2016). Growth planning’s goal is to be agile enough to adopt to altering market conditions brought about by disruptions in technology and digital media; the article purports. These facts indicate the article’s professional nature whose intended audience may be industry players, student, and researchers. The tweet’s target audience is business owners on social media in need of assistance on expert online growth strategies. The scholarly article targets primarily academicians and can also be used practically by professionals 
2. What is the purpose of each of these communications? (to inform, to educate, to entertain, to persuade, etc.)? How effective do you think each communication was in accomplishing the writer’s purpose?
	The online news article’s purpose is to inform and entertain, which it has done effectively using slides. The Wiki entry’s main purpose is to educate, which has been met efficiently. The tweet’s purpose is to inform on a study opportunity on online growth strategies for business owners. In achieving this, the tweet has been efficient due to its straightforward and simple nature, in addition to providing links to additional information. The purpose of the scholarly article is to educate and has achieved this exceptionally well. 
3. What is the credibility of each of these communications and why? Are any appropriate for use in an academic setting or professional setting and why?
	The Wiki entry information captures the writer’s agenda wholesomely revealing a credibility of expertise and experience in successful top corporate cultures. In addition, owing to its rich data, this entrepreneurial article can be used both in professional and academic settings. The tweet’s credibility relies on an external link to an official website and can be used professionally to gain mileage in entrepreneurship. The scholarly article is highly credible since it appears on the Harvard Business Review and is written by academicians from the University of California, Los Angeles (UCLA) (Lewis & Churchill, 1983). 
Mock Message (Tweet)
Strategies bringing about growth in business are all about success! To get loyal clients, learn these 3 business growth hacks https://buff.ly/2GpLrPP  #growthhacking
Question about Mock Message
Discuss why you chose that platform and how that influenced your purpose, audience, voice (diction), and message.
	Compared to most social platforms twitter is more versatile in terms of user demographics thus enabling it to have wider reach. In addition to platform diversity, twitter enables your message to have simple clarity, thereby, making it understandable to a wider variety of people. As such, using twitter, the message’s purpose morphed into an international perspective, commensurately, making it more appealing to the masses. On the other hand, in order to make the message effective it had to have certain attributes such as a commanding voice and a straight to the point language.
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